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our
Mission

Gather Women exists to be a catalyst for women 

of Canada to connect, equip and mobilize so 

they can influence their world for Jesus Christ.

our
Vision

For there to be a culture of support from coast 

to coast amongst our sisters in Christ, regardless 

of their denomination, generation, culture or 

geography, that includes the one, the few and 

the many.  

our
Philosophy

• We embrace the truth that centered on Jesus Christ, we are stronger together.  

• We believe in the value of the local church and the importance of women being 

gathered in so that they can go back out and continue to put their faith into action.

• We believe in the value of the whole body of Christ; both female and male.

our
Values

Modelling ourselves after characteristics we  

see in the life of Jesus:

• We choose ABUNDANCE as a way of life, 

knowing we have more than we need.

• We choose to be BOLD, rather than timid.

• We choose to be GENUINE, rather than 

cloaked in fear and self-preservation. 

• We choose to be INVITATIONAL, rather  

than exclusive and isolated.

• We choose to value HARMONY, while 

embracing our diversity.

our
Activities

Gather Women in Canada will connect, equip 

and mobilize by:

• Providing opportunity for women of faith in 

Canada to Gather - in person and online

• Providing access to courses, workshops, 

and other educational programs for women 

order to encourage them to preach, teach, 

disseminate, demonstrate and implement the 

tenets, teachings, doctrines and observances 

of the Christian faith within their local 

communities; 

• Establishing an interactive website and social 

media platforms with religious programming, 

courses, and other material to be used by 

women from various denominations.
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Prayer

Prayer has been identified as an overarching Priority that covers and is  
woven throughout every strategy and activity of Gather Women.

Priority 1: Infrastructure and Funding

Priority 2: Communication

Priority 3: Relationships and Resourcing

The Woman Who Influences

Influence  
 = capacity to have an effect on the character, development, or behavior of  
someone or something

 = a servant leader in her sphere of influence, from a place of humility – like Christ

 = shepherd, director, guide

Feedback is consistent across our nation; female Christian leaders are looking for a place to be 

equipped, a place to connect and a place where they can receive valuable and timely resources 

to assist them in the role they have been called to. This is not exclusive to those leading within 

a church context, or leading in the traditional sense of the word.  We all lead in our own unique 

sphere of influence, whether in or outside the home. Our nation is full of Christian women who 

are in key leadership positions, in every sphere they are called to lead, who desire to fulfill their 

leadership role in a manner that shines the light of Christ to all with whom they come into 

contact.  But there is currently little available to access in this regard.  
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Strategic Priorities

In partnership with the local church and like-minded organizations, Gather connects women coast to 

coast for equipping. For the next three years, Gather Women will focus their activities on three target 

populations identified by the board and key stakeholders as those that are currently under-supported 

and often displaced.  For the duration of this Strategic Plan, all activities will be delivered to the target 

populations through the lens of leadership.

Our Lane
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The Woman Looking to Belong 

Belong = to be connected, included, a part of, a member of

There are many women that consistently remain unreached by our traditional women’s gatherings 

and church offerings:  these women include (but are not limited to): those that don’t feel they fit 

in or belong; those that are new to Canada and are displaced; those that are in remote areas with 

little to no access to transportation, internet or community; those that are in marginalized people 

groups who are traditionally excluded from gatherings by virtue of socio-economic status, or 

because of oppression and inequity; those who have been hurt by the church, or who are wounded 

and feel “less than” in comparison.  These women are daughters of the Most High, deserve to be 

treated as such, and to feel part of our community of faith.  These women are us.
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The Next Generation Woman

Next Generation = teens and young adults

The research is clear:  traditional church and traditional church women’s gatherings do not 

reach, nor do they appeal to Millennials.  Yet, this population is thirsty and hungry for their place 

in the church and for their role in transforming their nation for Jesus Christ. There is a need for 

something palatable to this age group to be made available, to ensure that this key generation 

stays engaged in their faith, their commitment to truth and transformation, and so that our nation 

has access to the skills and expertise that they bring to the table.
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